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EMBA/HEALTH CARE/MBA TRIPS ABROAD

BA and EMBA students

journeyed overseas this

past year on two separate
educational whirlwinds to get a
firsthand look at multinational
business.

Second-year Executive MBA stu-
dents traveled to Paris, Brussels, Ams-
terdam, and Utrecht to gain a greater
understanding of the changing and in-
tegrated market of the European
Union. Of the many activities, one
highlight was their visit to INSEAD,
the leading European business school,
says Martin Rapisarda, associate dean
of executive education. They also en-
joyed their time at Cap Gemini/Ernst
& Young, a major consultancy in Eu-
rope based in Utrecht, where they ob-
served a demonstration of new high-
tech products and enterprise manage-
ment software, and presentations on
retail marketing.
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EMBA students in Paris

After Paris, the Health Care EMBA
contingent diverged to London, where
they visited Brocklebank Health Care,
St. George's Hospital Tooting, West
Middlesex University Hospital, and
Ashurst Morris Crisp, an international
law firm.

Ireland, the fastest growing
economy in Europe for the past six
years, was the destination for the

NEW
CONCENTRATIONS

wen faculty recently

approved two new

concentrations of study:
strategy, coordinated by Mark
Cohen, associate professor; and
human and organizational
performance, coordinated by Ray
Friedman, associate professor. The
latter incorporates the existing
organizational management and
human resources concentrations.

MBA Seminar in International
Management Issues. The focus of the
trip was on three “live” market entry
analyses. Students met with various
businesses and industry observers in
Dublin in connection with class
projects, and formally presented
findings and recommendations after
returning to Nashville.
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Enron, Owen

hat do you get when you

cross Enron Corporation,

one of five corporate gi-
ants that “get it,” with Owen, one of
10 business schools that “get it”? En-
ergy, of course, and not just the kind
that Enron packages and trades. Ener-
gy of imagination, innovation, and
implementation.

Enron was praised by Business 2.0n
June 2000 as one of five corporate gi-
ants with the brightest prospects for
Net-economy survival. And it has not
let them down. Originally a pipeline
business, Enron morphed itself in the
mid-80s after deregulation into an in-
novative marketer of natural gas and
electricity. At the dawn of the Inter-
net, Enron again proved that big need
not mean slow. In November 1999,
they quickly rolled out EnronOn-
line.com, an e-commerce trading site,
immediately changing the entire in-
dustry. The largest Web site in the
world, they handle about 5,000 trans-
actions per day, with more than 1 mil-
lion transactions and $525 billion of
commodities traded in its history.

How did this old economy business
transform itself so successfully into a
new economy business? Through in-
novation, entrepreneurship, and flexi-
bility, says Mark Koenig, Enron
executive vice president.

“The entire organization is struc-
tured to take advantage of new and
innovative opportunities,” says Dou-
glas Fuehne, ’98, a manager who cre-
ates and markets new Web-based
business-to-business automation tools.
(EnronOnline.com in fact was practi-

cally up and running before top man-
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agement even knew about it.) “After
becoming efficient at applying their
technology to their own commodities,
they now use it to trade other com-
modities such as paper, steel, and
bandwidth.”

“Enron is effectively a collection of
many smaller companies,” adds Susan
Edison, ’98, an IP (Internet Protocol)
trader for Enron Broadband Services,
who earlier made oil and gas invest-
ments, and worked on water privati-
zations for Enron in its London office.
“If you have an idea for a new busi-
ness, you are encouraged to pursue it,
as long as you can show how the val-
ue is developed for Enron.”

“Enron is an intersection of a start-
up, an investment bank, and an ener-
gy company,” says Vikas Dwivedi,’00,
an associate in the rotation program.
“It’s a moving target, and if you're af-
ter comfort, you won’t enjoy it. But if
you want to get both ‘broad and deep’
in your business experience, Enron is
your place. We are big, but we still act
and think like a small company.”

Industry Standardhis past April
highlighted Owen as one of ten
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schools that “get the new economy,”
saying it is “known for its strong e-
commerce curriculum and research,
and produces an unusually high num-
ber of students interested in the new
economy.”

But “getting” the new economy is
not the only thing Enron and Owen
have in common. Try finance and
teamwork. Owen’s excellent finance
program prepares students to work at
Enron where they trade commodities
often more complex than many on
Wall Street. And the teamwork
stressed at Owen is also an essential
part of the Enron environment.

Enron is growing so quickly that
they are adding a 40-story building
across the street from their 50-story
headquarters building in downtown
Houston. Although Owen’s contin-
gent is small (twentysomething) they
are proving they have the right stuff
to help fuel Enron’s success. And with
Owen’s increased emphasis on entre-
preneurship, more and more alums
are sure to find Enron’s innovative at-

mosphere a good match.—Beth Matter
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