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Spotlight on Trust in the Mass Media in Peru

Trust in mass media in Peru continues a steady decline and
reaches its lowest level in 2021

Less than a third of Peruvians report high trust in the mass media
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Since 2006, LAPOP’s AmericasBarometer has measured trust in the mass media in Peru by asking the following question:
B37. To what extent do you trust the mass media? Participants were asked to respond on a scale of 1 “not at all” to 7 “a lot.”
Here, we recode responses into a dichotomous variable in order to determine the percentage of Peruvians demonstrating

high trust in the mass media. Specifically, responses of 1 through 4 were combined to estimate low trust and the responses
5 through 7 indicate high trust.

According to the 2021 survey round of the AmericasBarometer, a minority of Peruvians express high levels of trust in the
mass media (29.0%). The vast majority (71.0%) have low trust.
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Trust in the mass media in Peru
reached its lowest level in 2021

Trust in the Mass Media in Peru, 2006-2021
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Trust in mass media in Peru is
highest among women, those age
66+, individuals with no education

or a primary level education, and
those in lower household wealth

Trust in the Mass Media in Peru, 2021
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levels of household wealth have significantly
higher levels of trust in the mass media than
those in the highest category of wealth.
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Those in the second-lowest wealth category
also have significantly higher trust than
those in the lowest wealth category.?
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In order to avoid excluding non-binary respondents from the analysis, we recode the gender
variable to include non-binary respondents with women. In this survey in Peru, 0.08% of
respondents identified as a gender other than man or woman.

The variable for place of residence (urinew) has been omitted for this round of Spotlight
Reports due to a change in survey mode for the 2021 AmericasBarometer.

Interested in knowing more about the
LAPOP Lab’s AmericasBarometer study?
Consult the data and our reports at

www.vanderbilt.edu/lapop.

As a charter member of the American Association for Public Opinion Research (AAPOR)
Transparency Initiative, LAPOP Lab is committed to routine disclosure of our data collection
and reporting processes. More information about the AmericasBarometer sample designs
can be found at www.vanderbilt.edu/lapop/core-surveys.php

The contents of this Spotlight Report are the sole responsibility of the authors and
LAPOP and do not necessarily reflect the views of any supporting organization. LAPOP’s
AmericasBarometer surveys are supported predominantly by USAID and Vanderbilt
University. The 2021 round also had support from IADB, US National Science Foundation
(NSF), and academic partners and researchers across the Americas.



