CONTEST RULES AND RESTRICTIONS

Drawing eligibility

This drawing is open to any individual who is:

A) alegal resident of the U.S.A. (“Eligibility Area”) as of the beginning of the submission
period (12:01 a.m. Central Daylight Time, January 29, 2025,

B) 18 years of age or older as of the date of the entry; and

C) a current undergraduate or graduate student of Vanderbilt University

Employees of Vanderbilt University (and the immediate families and members of the same
household of such employees) and members of the Vanderbilt University Board of Trust, are not
eligible to enter the drawing.

VOID OUTSIDE OF THE ELIGIBILITY AREA AND WHERE PROHIBITED OR
RESTRICTED BY LAW.

All federal, state and local laws and regulations apply.

NO PURCHASE NECESSARY.

How to enter

Entrants must submit an original graphic design by February 14th at 11:59 PM (Central
Time)].
Limit: One entry per person. Multiple entries from the same person will be disqualified.

All submissions must be original artwork. Designs infringing on the legal rights of third parties
or otherwise deemed in violation of the Vanderbilt Student Handbook will be disqualified.

Prizes

Finalists will be invited to participate in a 30 min design workshop with Uscape, an authorized
Vanderbilt merchandise manufacturer, valued at nominal cost.

Grand Prize Winner will receive a gift basket of assorted items and Vanderbilt branded
apparel, approximately valued at $70.00.

Contest Winner Selection

The odds of winning depend on the number of valid entries received.

Vanderbilt Student Government, with oversight by the Vanderbilt Communications and
Marketing Team, will select approximately 5 finalists based on their subjective evaluation of
each submission.

Finalists will be invited to participate in a 30min design workshop with Uscape to have the
opportunity to receive consultation and advice on their submitted design, as well as the



opportunity to make final adjustments to their designs. Participation in the workshop is not
required to be eligible for the grand prize.

Following the workshop, the finalist’s designs will be made publicly available for voting
beginning February 27, 2025. Voting will remain open until March 8, 2025. At that time, the
design with the most votes will be declared the winner. The author of the winning design will
receive the Grand Prize. The winner will be notified and confirmed by email and/or telephone.

If the winner is not able to be contacted by noon Central Daylight Time on March 18, 2025 for
any reason, or if the prize is refused, an alternate winner will be selected on that date.

Sponsor and contest administrator

Clayton Arrington, Senior Director Student Engagement and Leadership

Edward Kinney, Director Brand Management

Conditions

Vanderbilt is not responsible for error, omission, interruption, deletion, defect, delay in
operations or transmission, theft or destruction or unauthorized access to or alterations of entry
materials, or for technical, network, telephone, computer, hardware or software malfunctions of
any kind, or inaccurate transmission of, or failure of Vanderbilt to receive entry information on
account of technical problems or traffic congestion on the Internet or at any website or any
combination thereof. Vanderbilt is also not responsible for any injury or damage to entrant’s or
any other’s computer related to or resulting from playing or downloading any materials from
web site.

Vanderbilt reserves the right, in its sole discretion, to cancel drawing in its entirety, if it becomes
technically corrupted or because of non-authorized human intervention. In that event, Vanderbilt
will select winner from all eligible entries prior to exercising its rights to suspend or cancel the
drawing and will post notification of cancellation on [Anchorlink]. All entries become the
property of Vanderbilt and will not be acknowledged or returned.

By entering, participants (a) agree to these official rules and the decisions of Vanderbilt and
judges which shall be final in all respects without any right of appeal or review; (b) release
Vanderbilt, its divisions, subsidiaries, affiliates, their respective directors, officers and employees
from any and all liability for any injuries, losses or damages of any kind caused by their
participation or resulting from acceptance, possession, use, or misuse of any prize; and (c)
acknowledge that said parties have neither made nor are in any manner responsible or liable for
any warranty, representation or guarantee, expressed or implied, in fact or in law, relative to the
prize including, but not limited to, its quality, except for the standard limited warranty provided
with the prize. Noncompliance with the official rules will result in disqualification.



Winner / Rules

The name, photograph and other information pertaining to the winning recipient’s relationship
with Vanderbilt University (Winner Information) may be used by Vanderbilt University for
general publicity or promotion including, but not limited to, print material, in email messages,
and may also be posted on Vanderbilt University social media accounts. The winning recipient
grants Vanderbilt University the unlimited worldwide right to use Winner Information without
fee, royalty, charge or compensation.

Prize is non-transferable nor exchangeable for cash; however, Vanderbilt University reserves the
right to substitute a prize of comparable or greater value in the event of unavailability of the
promised item. As a further condition of receiving the Prize, the winning receipt is required to
provide a full and accurate IRS Form W-9, Request for Taxpayer Identification Number and
Certification, upon request by Vanderbilt, in advance of the awarding of the Prize.

The winning recipient shall be required, as a condition of receiving the prize, to agree to waive,
release and hold the Vanderbilt harmless from any liability arising from any aspect of the use of
the prize.

The winning recipient shall additionally be required, as a condition of receiving the prize, to
authorize Vanderbilt University to exclusively sell the winning design on goods and apparel,
with exclusive rights to sell goods and apparel bearing the design for six (6) months by executing
a copyright license.



